SALES COPY QUESTION ARE
Please fill out this copy questionnaire and know that we can discuss these points over the phone if that works better for you. The clearer and more specific you are with this questionnaire, the better a job I can do for you! So please, try and fill out the questionnaire as best you can. 

Phone: (608) 786-0717 Wisconsin Central Time - 9 a.m. to 9. p.m. M – F, other times by appointment. If it is an elance project then just email me there to confirm a time for a phone consult.  Thanks! Jennie

1. What is it you are offering the customer in exchanging for their money? (Please BE SPECIFIC, include bonuses, personal time, etc)
2. Do you have a guarantee and if so what is it? (e.g. 100% 90-Day Money-Back Guarantee) ) Also… is there anything specific that you can promise/guarantee you prospect, the better and more compelling your promise… the HIGHER your conversions will be! (e.g. lose 20 pounds in 20 days, make $500 in 24 hours)
3. What is the price of your products and services?

4. Why is your product/service unique? 
5. What makes it different and BETTER than what your competition is offering? 

6. Who are your main competitors? 

7. What are their website addresses?

8. What are the three biggest fears/problems... what keeps them up at night, what are they TERRIFIED of...?
9. What are your prospects biggest frustrations (not necessarily scare her but are annoying/on a day to day life)?

10. Do you have an interesting STORY or anecdote I can use (or if not, would you be happy with one being created? (e.g. single mom makes a six-figure income, 16 year old kid discovers how to _____ etc)

11. What will they gain from the product? BE SPECIFIC and think not just of the physical benefits but the EMOTIONAL benefits your product/service offer?

12. What is your PROOF? Why should they buy from you over anyone else, what makes your product the best/different?

13. Why won’t people buy? List the objections...

14. What is the dream that your prospect has? Sell the dream.

15. What is the nightmare? What is the WORST thing that could ever happen if they didn’t take action and buy my product...

16. What keywords do you want this copy targeted for? Usually 2 or 3 keyword phrases is best.
16. Finally please explain what you would expect from this letter in terms of what its MAIN objective and the message you want to put across to your potential prospects… 

If you need any more information from me please contact me at 608-786-0717 Wisconsin Central Time or my main email address here: jennieheckel@aol.com  If we are working in elance then best to contact me via the project there to keep all correspondence in one place.

Thank you for filling out this questionnaire as it will help me help you write the best copy I can for your project. 
Regards,

Jennie Heckel
